
MAKING YOUR OWN FIVE DAYS 
OF ACTION PROMO VIDEO

Although we have provided a short video for promoting the Five Days of Action in your community, 
sometimes adding a personal touch can make all the difference. Engage with your audience by showing 
them how your organization is committed to keeping kids safe. This could look like:

• Short video testimonials of different 
organization members expressing their 
commitment to kids’ safety

• Community members explaining why keeping 
kids safe is important

• Advertising the events that you are holding 
during the Five Days of Action

• An invitation to the community to join your 
organization during the Five Days of Action

For more inspiration, check out this video that the Hockamock YMCA made last year! 
Not sure how to make a video like that? No problem! Here are some tips and suggestions:

PROGRAMS: 
It doesn’t take fancy video-editing software to 
make something that looks great. For Mac users, 
iMovie is a fairly-intuitive program that comes 
with pre-made templates. Adobe subscribers have 
access to Adobe Spark, which is a simple, easy 
alternative for those who don’t want to dive into 
the complicated processes of Premiere Pro. There 
are also online services that you can use such as:

• Biteable.com 
• Animoto.com
• Clipchamp.com
• Moovly.com
These websites come with drag-and-drop 
templates and allow you to upload your media 
(photos, videos, etc.) for free. However, they 
apply a branded watermark to your final 
product unless you pay a small upgrade fee.  

VIDEOGRAPHY TIPS: 
The quality of smartphones allows you take great 
looking videos with very little effort. However, 
there are some composition techniques to keep in 
mind for a professional looking shot: 

• Lighting: the best lighting is evenly 
dispersed, with no harsh shadows across 
anyone’s face. We suggest going outside 
and finding a nice spot in the shade to film.

• Distractions: make sure that the area 
you’re filming in isn’t so busy that your 
camera picks up lots of ambient noise or 
background action. You want the person 
you’re filming to be the most interesting 
thing on screen, so try to find a simple, 
colorful background that doesn’t distract 
the viewer. 

• Framing: Shots taken from above or below 
the subject (unless professionally planned) 
are rarely flattering. Try to keep your 
subject at eye level, which helps the viewer 
feels like they can connect to the person 
on screen. 

ADDITIONALLY, we have provided the Intro, 
Outro, and soundtrack to the pre-made Five Days 
of Action video as independent files. Feel free to 
drop these into your own videos! 

If you have any questions, please 
reach out to media@d2l.org


